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Craft beverage companies across the state are 
thriving, and as a result, local communities have 
seen tourism benefits, economic development and 
job opportunities, according to Gov. Andrew M. 
Cuomo.

Governor Andrew M. Cuomo said last week. Much 
of the success can be attributed to the Craft New 
York Act, which the state Legislature passed Dec, 
13, 2014, which provided significant benefits to 
farm distillers, Cuomo said.

There are 107 farm distilleries operating 
throughout the state and 50 new businesses have 
opened over the last two years.

“By cutting red tape and easing regulations on farm distilleries, we are supporting the growth and 
expansion of small businesses that create new jobs and drive economic growth across New York,” 
Cuomo said. “From farm distilleries to breweries to cideries, the craft beverage industry is 
thriving, strengthening the agricultural and tourism industries, and providing real economic 
benefits to communities in every region of the state.”

The goal of the Craft New York Act was to ease limitations and restrictions for marketing craft 
beverages. As many craft beverage producers are new to the industry, the ability to market their 
products plays a significant role in their success, said Jola Szubielski, director of public 
information at the state Department of Agriculture and Markets and the State Liquor Authority.

“The Craft New York Act was a part of Gov. Cuomo’s ongoing efforts to cut burdensome 
requirements placed on producers and ease restrictions regarding the marketing of craft products, 
including spirits, to further support the growth of the craft beverage industry,” Szubielski said.

Easing the path for new farm distilleries has increased during Cuomo’s tenure as governor, 
Szubielski said.

“With the majority of New York’s nearly 600 farm-based beverage producers recently entering 
the industry, expanding the ability of these small businesses to sell and market their products is a 
major accomplishment of this administration,” Szubielski added.
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From the 2015 Greene County Beverage 
Trail photo shoot at Crossroads Pub in 
Athens.



The rise craft beverages and craft breweries has directly influenced business and economic 
development in Columbia County, Columbia Economic Development Corporation President and 
CEO, F. Michael Tucker said.

“On the craft beverage thing, as you can see, there are a number of businesses that are serving that 
industry in the county and because of the strong agriculture business connection, that we expect to 
see more,” Tucker said. “At CEDC, we currently work with many of these small distilleries; 
provide them with technical services, three or four of them have loans with us.”

As a result of Governor Cuomo’s support and dedication to the industry, Columbia County has 
seen economic success, he added.

“The governor has invested time and energy in identifying these small craft businesses throughout 
the state, to provide them with a larger platform to operate in their own community,” Tucker said. 
“Certainly, each of these companies have invested time and talent and money into these 
enterprises; they have in many cases put Columbia County on the map, in terms of New York 
products that are available on the market.

“The most important economic development is, as more companies are created and we get a 
critical mass of these types of business, as well as agriculture-based businesses, it becomes a 
quality of life benefit for residents and tourists and visitors.”

The Craft New York Act in particular has supported businesses in Columbia County, said Jeffrey 
C. Hunt, president and CEO of the county’s Chamber of Commerce.

“The thing is, Columbia County is being strictly known for its craft beverages and a lot of it can 
be directly attributed to the Craft New York Act,” Hunt said. “We’ve recently seen new 
membership from Old Kinderhook Brewing Company, and others who are located in Columbia 
County, and what we find is that, when a craft brewery, distillery or winery is opening, they are 
bringing jobs to the area, which is always good. This is also something that brings visitors to our 
county, because it’s a popular trend at the moment.”

Hunt discussed specific aspects of the law that have proven beneficial to producers.

“It depends on your level, but if you’re just entering the market, there are some benefits related to 
that,” Hunt said. “If you’re retailing or selling by the bottle, cans or glass, it’s becoming so that 
there are increasingly more opportunities to grow and expand. When I was talking to one of our 
craft beverage owners, under the Act they’re able to sell other craft beverages, so, if they’re a 
brewery, they can sell cider, or wine by the glass. So in a sense, they can organically grow if they 
work cooperatively.

“In Hudson, many of our restaurants offer craft beverages, especially beers on tap, which is 
helping local breweries grow their brand. It makes people want to come to Hudson and enjoy craft 



beverages from all over Columbia County. It’s a way to get the products tasted throughout the 
state and a way for them to grow their businesses. And, you don’t need a separate license to offer 
other beverages. So if you’re a winery, you can choose to offer another craft beverage — those are 
all benefits to our local community.”

The spread of craft breweries across Columbia County has also added a great deal of employment 
opportunities, Hunt said.

“It’s the jobs in the brewery or winery, but it’s also the master brewers — the people who are 
responsible for the actual ingredients, tasting the wine as it’s going through its process — they’re 
bringing experts in,” Hunt added.

The added jobs have benefitted the county, he said.

“If you go to a distillery, a brewery or winery and walk through with the owners through the 
process, there are a number of different jobs — it takes a level of expertise that people don’t really 
think is required,” Hunt said.

Tourism is another area that has grown as the result of craft beverage success, said Columbia 
County Tourism Department Administrator Ann Cooper.

The department has made significant efforts, especially in thhe past year, to market local craft 
businesses to tourists, Cooper said.

“We made a real effort in 2016 to promote the artisanal beverage makers in Columbia County,” 
she said. “We started with developing a Beverage Maker’s Guide — so far, we’ve printed 10,000 
copies,” she said. “It’s brand new this year and it will be dated. So, we’re definitely going to 
update it and keep this going, because it was a very, very popular piece and we devoted a lot of 
our promotion efforts.” Craft beverages were a trend the department predicted would take off, 
Cooper said.

“From afar, we saw this on the horizon, we saw the new ones popping up and said, ‘hey, it’s 
time,’” she said. “We took initiative once we noticed the trend and started on the guide. It has 
definitely contributed to tourism in the county, with a very positive impact.

“We just had a meeting yesterday to discuss 2017 marketing and one of the focuses we’re going to 
place in the guide is a bicycling brochure and map, detailing various routes in the area to stop in 
for a craft beverage.”

The trend is one that has continued into Greene County, local representatives said.

“The county Chamber of Economic Development has been working with all of the craft beverage 
producers to form a Beverage Trail and the chamber has taken on an advisory and partnership role 
with the Beverage Trail to help with its success,” said Jeff Friedman, president and CEO of the 



Greene County Chamber of Commerce. “We applied for a grant on their behalf with Empire State 
Development, which we received, which was a grant specifically designed to promoting craft 
beverages in the state of New York.”

The chamber has also been working with local businesses on creating a craft beverage event, to 
take place in Greene County next year, Friedman said.

“Those will be helpful,” Friedman said. “In general, the industry is very important economically 
to the county. It’s a job producer, the wineries and breweries are fairly good-size employers, they 
generate sales tax revenue. It’s a scale of economy that is important, the expansion and growth 
taking place is important, they’re also securing real estate, they’re including the economy that 
includes tourism and travel.

“It’s also a nice addition to the community. It’s an activity for the community to have quality 
products, which I think is very important right now.”

The Chamber of Commerce has developed a dedicated website for the trail, paid media and 
creative production to build on the Beverage Trail and promote craft beverages in the county, 
Catskill Village President Heather Bagshaw said.

“One of the pieces that we in Greene County are able to participate in is the Catskill Beverage 
Trail,”Bagshaw said. “Through that designation, we assisted them through the Chamber of 
Commerce to go after a state grant and we were successful in getting that, allowing us to do a 
promotion and marketing plan of $62,000. We were able to do a dedicated website, paid media 
and creative production. It started September of this year and will be going through about June of 
next year.”

The trend has been growing in Greene County and throughout the state, Bagshaw said.

“It’s definitely a trend catching on in Greene County, but it’s really a larger trend across New 
York state,” she said. “It’s something we’re seeing in other areas, which is why we were very 
excited when the Catskill Beverage Trail formed. With that, it allows us to leverage different 
marketing platforms and with more exposure comes the ability to attract more travelers.”

Chatham Brewing, located on Main Street, Chatham, is approaching its 10th year and has seen 
major expansion during that time, co-owner Tom Crowell said.

“We were the first microbrewery in Columbia County and we’re coming up on our 10th year, so 
we’ve gone through pretty dramatic expansion during that time,” Crowell said.

With some brewery experience, Crowell got started on the Chatham project.

“In 2006, Jake Cunningham approached me about opening up a microbrewery,” he said. “We had 
previously worked for breweries back in the mid-90s and then, in 2006, an opportunity presented 



us with the ability to get a small set of brewing equipment for a small price. We started in a little 
carriage-house garage.”

State efforts to ease brewery regulations and legislation, such as the Craft New York Act, has 
helped pave the way for the Chatham Brewery’s success, Crowell said.

“When we opened, the laws were such that, as a microbrewery you couldn’t sell to the public 
other than growlers or cases to go,” he said. “You couldn’t sell a pint of beer across the bar. It got 
a little better when they introduced the Farm Brewery Law, where you were using 20 percent New 
York ingredients and you could sell beverages at the bar. The Craft [New York] Act is an 
expansion on that.”

Chatham Brewing now offers visitors more than just beer, Crowell said.

“We hold both a microbrewery license and a farm license,” he added. “It’s been spirits and now 
ciders have really taken off too. The products we carry here, they’re almost all from other 
Columbia County producers. It’s nice to see the local companies taking off here.

“It helps for sure with visitors, people who are trying to be gluten free, or don’t want something 
carbonated, it all helps. We get a lot of visitors from New York City, the Berkshires and the 
Capital District who are interested in trying craft products — I think it goes hand in hand with the 
local food and farm to table movements, where people are aware of what they’re consuming and 
where it’s coming from. Plus, the diversity and creativity going into beers now is new and fun, so 
people are seeking out these small, independent producers because thats where a lot of innovation 
is happening. People like trying something they cant find anywhere else.”

Crossroads Brewing in Athens opened in October 2010 and has plans to expand into Catskill, co-
owner Janine Bennett said. The business bought Columbia-Greene Media’s printing facility in 
Catskill a few months ago.

“We’ve already purchased the old Daily Mail facility and we’re under construction now,” Bennett 
said. “We’re certainly not going to be closing the Athens location, that will be staying exactly the 
same.”

“The locations will be very different,” she added. “Athens has a full restaurant and pub — we use 
all local farms for the food — and it’s a small, seven-barrel system. The Catskill facility will be 
more manufacturing, industrial; there will be a 20-barrel system, so we’ll be able to reach 
throughout the state and New York City. We’ll also have a tap and tasting room. We’re not going 
to serve food, but we’ll have a patio and people will be able to come in and have a pint. Athens is 
very historic and cozy, the Catskill location will be a lot more industrial.”

Advertising and social media platforms, such as Facebook, have been key to Crossroads’ success, 
Bennett said.



“Advertising always helps, but our main source is definitely Facebook,” she added. “I don’t know 
what we would have done without it — it helps keep in touch with our customers minute-to-
minute. It’s a way to get our name out there and remain a part of the community.”

Flavor, locality and innovation are all components of craft beer’s popularity, Bennett said.

“Besides that it’s delicious? I don’t even know if it’s just beer, I think in general people get tired 
of boxed stuff,” she said. It’s something different. People want farm food, local wine and local 
beer.”

To reach reporter Rosa Acheson, call 518-828-1616 or email . She is 
on Twitter at @roacheson_CGM.

racheson@registerstar.com


